
 

 

 

MDDCSAM is the Maryland state chapter of the American Society of Addiction Medicine whose members are physicians 

and other health providers who treat people with substance use disorders. 

 

SB 399 - Cannabis - Advertising - Prohibited Locations 

Senate Finance Committee,  March 7, 2024 

OPPOSED 

We are writing on behalf of the Maryland-DC Society of Addiction Medicine (MDDCSAM) to oppose 
Senate Bill 399, which repeals the current ban on all outdoor cannabis advertising and billboards and replaces it 

with a 500-foot exclusionary zone for cannabis advertising around substance use disorder treatment facilities 

and child- and youth-oriented locations such as schools, childcare centers, playgrounds, libraries, and public 

parks.            

 

MDDCSAM opposes SB 399 because it increases risk for Maryland’s children and youth, ignores scientific 

evidence of the public health harms from outdoor cannabis advertising, and is unnecessary to maintain the 

current economic success of Maryland’s commercial cannabis industry.  

 

Research shows that exposure to cannabis advertising, including billboards, among adolescents is associated 

with significantly increased cannabis use and development of cannabis use disorder.1 The greater the exposure 

to cannabis billboards, the greater the frequency of cannabis use and development of cannabis use disorder.2 

Even adolescents who saw cannabis billboards only rarely or sometimes had a three-fold increase. The 500-foot 

exclusionary zone proposed in SB399 has no scientific support of which we are aware. In addition, the proposed 

exclusionary zone does not apply to other locations frequented by children and adolescents, such as museums, 

gyms, professional sports venues, and houses of worship. Thus, SB399 would essentially reverse the important 

public health safeguard established by the Maryland General Assembly when it banned all outdoor cannabis 

advertising. This goes against the scientific evidence cited above, which has contributed to several other states 

(AL, DE, FL, HI, MN, MT, NY, SD, and UT) completely banning billboards for cannabis advertising.3  

 

The Maryland commercial cannabis industry has been very successful financially in the absence of outdoor 

cannabis advertising. Maryland’s legal cannabis sales totaled approximately $800 million in 2023 and are 

estimated to exceed $1 billion in 2024.4 Billboard advertising is clearly not essential to the financial health of 

the Maryland cannabis industry. 

 

In summary, MDDCSAM opposes SB399 because repeal of the current ban on outdoor cannabis advertising 

(billboards) removes an important public health safeguard for children and youth and is unnecessary for the 

financial health of the cannabis industry.  
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