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Advocates for Children and Youth applauds this body for all its efforts to limit access to
cigarettes to children. Unfortunately, despite those best efforts, across Maryland, 8.2% (or 25,000) high
schoolers smoke cigarettes.i This is significantly higher than the national rate of high schoolers who
smoke, which is 5.8%.ii In fact, in Maryland, each year, 1,600 children (under age 18) become new daily
smokers.iii Studies show that flavored tobacco products play a large role in young people initiating
tobacco use. While the 2009 federal law, the Family Smoking Prevention and Tobacco Control Act
prohibited the sale of cigarettes with flavor enhancers other than menthol or tobacco, the rise on noncigarette tobacco products has restrained the impact of that law on reducing tobacco usage among
children.
As the Campaign for Tobacco Free Kids Campaign explains, flavored tobacco products,
that are not cigarettes, are on the rise:
•

•

“As of 2017, there were more than 15,500 unique e-cigarette flavors available online. An earlier
study found that among the more than 400 brands available online in 2014, 84% offered fruit
flavors and 80% offered candy and dessert flavors.” (Internal citations omitted)iv
“Sales of flavored cigars have increased by nearly 50% since 2008, and flavored cigars made
up more than half (52.1%) of the U.S. cigar market in 2015. Further, the number of unique cigar
flavor names more than doubled from 2008 to 2015, from 108 to 250.3 The vice president of one
distributor commented, ‘For a while it felt as if we were operating a Baskin-Robbins ice cream
store’ in reference to the variety of cigar flavors available – and, no doubt, an allusion to flavors
that would appeal to kids.” (Internal citations omitted)v

These flavored tobacco products are especially appealing to children:
•
•
•
•

According to the National Youth Tobacco Survey of 2019, almost 70% (4.3 million) of the 6.2
million current middle and high schoolers that reported tobacco use used flavored products.vi
“81% of youth who have ever used tobacco products initiated with a flavored product.”
(Internal citations omitted)
“72.3% of youth tobacco users have used a flavored tobacco product in the past month.”
(Internal citations omitted)
“At least two-thirds of youth tobacco users report using tobacco products ‘because they come
in flavors I like.’ ”vii

SB 177 expands Maryland’s ban on tobacco products with flavors other than tobacco and
menthol beyond cigarettes. In so doing, we can interrupt the staggering statistics cited above. Courts
have rejected first amendment objections to these bans.viii Finally, while these vary in scope, there are
over 230 localities that restrict the sale of flavored tobacco.ix

By passing SB 177, we can continue protecting Maryland’s children from the negative
consequences of being addicted to tobacco.
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