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Dear Chair Valderrama, Vice Chair Charkoudian, and members of the House Economic Matters 
Committee. Thank you for the opportunity to testify in opposition to Senate Bill 0594.  
 
SB 594 weakens major public health protections in Maryland law that prevent cannabis advertising 
from reaching those under 21. By narrowing these safeguards, the bill increases the likelihood that 
youth will be exposed to cannabis marketing. There is no market-based justification for doing so, as 
Maryland’s legal cannabis industry is already strong, with sales exceeding $1 billion in FY 2024 and 
FY 2025.1 

 
The 2024 National Academies of Science, Engineering, and Medicine (NASEM) report recommends 
using evidence from alcohol and tobacco advertising restrictions when shaping cannabis 
policy.2 The expert committee emphasized that youth-focused marketing limits for these 
substances provide a proven, evidence-based model. 
 
SB 594 eliminates current restrictions on ads that “indirectly target” or are “attractive to” minors. 
Research shows advertising need not be intentionally aimed at adolescents to influence them, 
which is why the Master Settlement Agreement prohibits both direct and indirect marketing to 
underage youth.3 

 
• Studies consistently link exposure to cannabis advertising with4,5: 
• Higher adolescent cannabis use 
• Increased intentions to use 
• More favorable perceptions 
• Greater risk of cannabis use disorder 

 
Additionally, the bill would allow more exterior dispensary signage. Even informational signs 
increase a dispensary’s visibility, and greater exposure to cannabis retailers is associated with 
higher adolescent interest and use.6 The added signage provides little real public health or 
consumer benefit. 
 
SB 594 further shifts how the 85% adult audience requirement is determined, forcing the Maryland 
Cannabis Administration to rely on audience data supplied by advertisers rather than independent 
measures such as Nielsen ratings. 
 



The bill also introduces a major loophole by excluding mentions of dispensary branding or business 
details within news articles, interviews, or editorial content from the definition of advertising—
opening the door for unregulated promotional appearances in media and social media. 
 
Conclusion 
The Maryland Public Health Association urges an unfavorable report on SB 594 and encourages the 
General Assembly to maintain Maryland’s strong, evidence-based protections for youth. 
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